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Aerospace Tech-lab

Digitally transforming 
the aviation industry

Technologies, solutions, and services 
enhancing revenue opportunities and improve 

RSHUDWLRQDO�HɝFLHQF\

Blockchain

Internet of Thinks

Big Data

Machine Learning

AI

www.airplane.solutions
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Airplane Solutions

Statement Principal Airplane Solutions

Airplane Solutions is a boutique service company 
delivering high added value solutions based in 
disruptive technologies for the aeronautical sector 
at international level.

Statement Shoganai 

6KRJDQDL�LV�D�6DD6�ȴQDQFLDO�VROXWLRQ�EDVHG�LQ�WKH�
operational data of an airline company exploiting 
the state-of-the- art of Blockchain, Big Data 
and Machine Learning technologies in order to 
minimise their direct operative costs and optimise 
their operations.

· Unify the brand image aligns all branding and 
service strategies 

· Clients CRM database

· Create new business contacts and opportunities. 
ΖQFUHDVH�WKH�ZHEVLWH�WUDɝF�DQG�HQJDJHPHQW

· Improve the search ranking

· Be invited to participate in certain key industry 
events

· Measure Results (Google Analitics + SEM Rush) 

· $WWUDFW��TXDOLȴHG�SURIHVVLRQDOV�WR�ODXQFK�
Shoganai

PURPOSE            KPI’s

Digital Marketing Strategy Q1 2020

Research and Demographic Targeting
5HVHDUFK�DQG�ȴQG�WKH�WDUJHW�GHPRJUDSKLFV��&50�
list of CEO, CFO, COO, CPO, CIO

Engaging and Informative Website
New template (design) to improve the 
8VHU�([SHULHQFH��GHȴQH�LPDJLQDU\��FRQWHQW�
architecture, get interactive

(΍HFWLYH�:HEVLWH�6(2
SEM Rush Tool, Google Optimize, Content 
architecture��.H\�:RUGV��2Q�VLWH�6(2���2΍�VLWH�
SEO

Social Media
Social Media Strategy, creating and distributing 
valuable, relevant, and consistent content to 
DWWUDFW�DQG�UHWDLQ�D�FOHDUO\�GHȴQHG�DXGLHQFH��
e-books, videos, calculator, newsletter, webinar

Create and Segmenting PPC Campaigns
Audit the current AdWords structure and 
determine the right setup to the business.

Build a Referrals Network
Referral program in a word of mouth way of 
getting people to make referrals about the 
business, and share on Social Media and Website 
adding value to the brand and service

2ɞLQH�0DUNHWLQJ�6XSSRUW

Unify brand image
%UDQG�PDQXDO���GHȴQH�D�ZLGHU�FRORU�SDOHWWH�IRU�
graphicst,  imaginery and look and feel

Design relevant comercial documents 
templates
Design templates to align to brand look and feel
More attractive commercial documents

2ɞLQH�DFWLRQV
Fairs & events

8QLI\�/LQNHGLQ�SURȴOHV����OLQN�WR�WKH�ZHEVLWH
6DPH�ORRN�DQG�IHHO�DWWUDFW�PRUH�TXDOLȴHG�
professionals

2QERDUGLQJ�3DFN�1HZ�-RLQHUV

Carrer Progression Programs
Alignment between objectives and business plan

%HQHȴWV
Flexibility · time to learn · bring your own device · 
team lunch . fruits · cofee 

Endo Marketing Support

Airplane Solutions

ACTION PLAN    TIMELINE       

12-2019 01 -2020 02-2020 03-2020 04-2020

Develop:
Brand manual and 
apply to Social Media, 
Google, Website and 
2ɞLQH�FRPPHUFLDO�
docs
'HȴQH�SURGXFW�
strategy
MKT Calendary
( actions +fairs & events)

Research and 
list the Target - 
CRM + Referrals 
Network

UX Design:  
Shoganai Doc 
Panel

Develop:
Social Media 
Strategy, Content 
and email MKT,  
GHȴQH�DQ�DFWLRQ�
plan and calendar
SEM Rush, Tool, 
Google Analytics

Measure 
and  Optimize 
Website and 
Social Media 
create new Social 
Media content 
and presence 
events materials

Measure and  
Optimize Strategy, 
create PPC 
Campaigns
Create new Social 
Media content 
strategy for Q2 
(ebooks, webinar)

Building clients CRM DataBase follow them on Linkedin, generate interesting and relevant content to build 
trust and add value to the brand, in the short-term future convert Leads to Consumers promoting the 
Software · Brand awareness · Talent recruitment · Thought leadership · Customer engagement · Brand 
loyalty ·�7UDɝF�· Lead generation · Lead conversion and upsell · Removing roadblocks

GOALS     IDEAS     

Airplane Solutions

4. https://www.sita.aero/ 
5. https://www.luxuryaircraftsolutions.com/ 
6. http://www.sabreairlinesolutions.com/home/ 
7. https://www.pbs.org/newshour/science/these-7-simple-airplane-�xes-could-halve-carbon-
emissions-at-little-to-no-cost 
8. https://www.wired.com/2015/06/planes-get-e�cient-heres/ 
9. https://www.l3commercialaviation.com/ 
10. https://www.nationalgeographic.com/environment/urban-expeditions/transportation/air-
travel-fuel-emissions-environment/ 

See how competitors write about targeted keywords: 

https airplane.solutions 
1. https://airplane.solutions/ 

 WORLD´S FIRST REAL-TIME SOLUTION FOR AIRPLANE OPERATING COSTS CONTROLLING.  
 Shoganai is a Software platform delivered as a Service (SaaS) designed by Airplane Solutions.  
 Addressed to Commercial Airlines based in next gen techs:.  
 WATCH VIDEO.  
 Why use SHOGANAI instead of continuing with tedious manual processes?  
 With SHOGANAI you will accrue more savings than using manual solutions.  
 With SHOGANAI you will have exact information.  
 With SHOGANAI you will avoid human errors.  
 With SHOGANAI you will have trusted information in the cloud for your vendors reconciliation.  
 Our address.  
 Our goal is to become a force in the market of technological solutions to manage operating 
costs. We provide our clients a high added-value tool which would allow them to monitor, in real 
time, all information related to their �eet operating costs.  
 Contact.  
 This project has received funding from the European Union's Horizon 2020 research and 
innovation programme under grant agreement No 806470.  
 The SME instrument is part of the European Innovation Council pilot (EIC pilot). This was 
launched on 27th October 2017 as part of the Horizon 2020 Work programme 2018-2020.  
 El Centro para el Desarrollo Tecnológico Industrial, E.P.E. (CDTI-E.PE.) es una Entidad Pública 
Empresarial, dependiente del Ministerio de Ciencia, Innovación y Universidades que promueve la 
innovación y el desarrollo tecnológico de las empresas españolas.  
 Válido hasta el 18 de mayo de 2021.  
 ©2017 Airplane Solutions. We help airlines to track, monitor and control their �eet operating 
costs in real time  |   Legal notice. 

2. https://www.linkedin.com/company/airplane-solutions-s.l. 

SEO Template for new content 
Target keywords: https airplane.solutions 

Page title 
• Optimal title length: 55 characters 
• Add at least one of your target keywords to your <title> tag, don't use each target keyword 
more than 1 time: https airplane.solutions 

Meta description 
• Optimal meta description length: 160 characters 
• Add at least one of your target keywords, don't use each target keyword more than 1 time: 
https airplane.solutions 

H1 
• Add all your target keywords at least one time: https airplane.solutions 

Text 
• Enrich your text with the following semantically related words: operating costs, air 
transport, international airport, commercial aviation, fuel e�ciency, 80 percent, 
commercial aircraft 
• Focus on creating more informative content. Recommended text length: 960 words 
• Make sure that your text is easy to read with the Flesch-Kincaid readability test. The 
readability score should be 50 
• Try to acquire backlinks from the following domains: episerver.net, ibuzzworld.com, 
hbs.org, hoteldesigns.net, the�scaltimes.com, eats-event.com, dallasinnovates.com, 
pbworks.com, aireform.com, theecologist.org, thailandblog.nl, eiseverywhere.com, ato.ru, 
aci-asiapac.aero, azureazure.com, theoldreader.com, netokracija.rs, deingenieur.nl, 
internationalbrazilairshow.com.br, skywest.com 
• Add at least one of your target keywords: https airplane.solutions 

When your content has been published, launch an On Page SEO Checker campaign to check if your 
content complies with all on-page SEO factors and discover what else can be done to give your 
content a SEO boost. 

Analyzed top-10-ranking rivals for your target keywords 

https airplane.solutions 
1. https://airplane.solutions/ 
2. https://www.linkedin.com/company/airplane-solutions-s.l. 
3. https://www.sabre.com/our-businesses/sabre-airline-solutions/ 

Conclusions

:HE�VLWH�QRW�SRVLWLRQHG��QR�VWUDWHJ\��QR�NH\ZRUGV�GHȴQHG��OLQNVȇ�FRQWHQW�LV�UHOHYDQW��EXW�GRHV�
not position in google

Objective

Provide Correct Information. Position strategically with a focus on the target audience, redesign 
WKH�ZHE�ZLWK�UHDFW-6��GHȴQH�NH\ZRUGV��UHVWUXFWXUH�FRQWHQW�DQG�LQFUHDVH�XVHU�H[SHULHQFH

WEBSITE    REVIEW      

Airplane Solutions

Analysis
7KH�6RIWZDUH�LV�RXU�WDQJLEOH�SURGXFW��RXU�FRYHU�OHWWHU��RXU�ELJ�GL΍HUHQWLDO��UHSUHVHQW�WKH�GLJLWDO�
transformation

Objective
Generate need, raise awareness of the target audience that needs our software solutions, add value 
to the product

Naming
Shoganai is a Japanese name, Japan is at the forefront of technology an added value to the 
EUDQG��EXW�LWȇV�PHDQLQJ�KDV�D�QHJDWLYH�PHDQLQJ��WKHUHȇV�QR�FKRLFH��XVHOHVV��ZRUWKOHVV��GHVSHUDWH��
incorrigible . Julia marketing from from airbus hub has warned us of the negative connotation of the 
name 

Conclusions
From a marketing point of view it makes sense and reason, the name that represents us has to be 
easy to remember and with a positive meaning.

Solution
Create a new name, shorter, with a more relevant meaning

Ideas
Saiteki - Optimize.

Ikigai - Purpose in action

6KRJX���Multiple tools

Sugoi - Great

Kaiketsu - Solution

Kintsugi - It is the art of ceramic repair by joining the pieces with gold or silver and understanding 

that the piece is more beautiful because it has been broken.

Hayai - Quick

SOFTWARE   COMPANY    

AirSensus
____
Software Logo
Branding

Aerospace Industry



Propuesta Económica

PPrrooyyeeccttoo  XXXXXXXXXXXX

��	���������������

� Introducción
� Resumen Ejecutivo 
� Objetivos y Alcance (Plantilla en 

Blanco)
� Propuesta de Valor (Plantilla en 

Blanco)
� Metodologia
� Planificación y Organización
� Propuesta Económica 
� Porqué Airplane Solutions?

Índice

Proyecto XXXXXX

Metodología Agile

��	���������������

Para conducir los desarrollos e 
integraciones, se propone la 
metodología AGILE con SCRUM.

Su principal característica es que se 
basa en un proceso iterativo e 
incremental que asegura el 
cumplimiento de objetivos concretos y 
la entrega de resultados demostrables 
en periodos de tiempo prefijados.

Metodología

Feedback

Sprint de 
trabajo

Reuniones 
diarias de 
SCRUM

Entrega
potencial del 
producto

Inicio de 
las tareas 
en cola

Reunión con 
el cliente

2-4 semanas

24 horas

Agile con SCRUM

��	���������������

El proyecto será estructurado por 
fases, realizando Sprints que 
permitan entregar nuevas raleases
con nuevas funcionalidades
cíclicamente. 

Todos los Sprints serán de 2 a 4 
semanas de desarrollo, cada una 
con su ciclo previo de diseño y su
ciclo posterior de despliegue.

Planificación por Sprints
Metodología

Sprint 1 … Sprint NDESARROLLO
DEL PROYECTO

Ciclo de implementación 
de 2 semanas.

S1 S2 S3 S4 S5 S6 S7 S8 S9 S10 S11 S12 S13 S14 S15 S16 S17 S18 S19 S20 S21 S22 S23 S24

Backlog Implementación
(Desarrollo)

UAT Baclog

Implementación
(Desarrollo) UAT

UAT Backlog

Implementación
(Desarrollo)

Implementación
(Desarrollo)

Primera
Release

Segunda
Release

Tercera
Release

2 semanas 2 semanas

Fase 1

Fase 1

Fase 1

Fase …

Semana

Baclog

UAT

Solapar en las fases de 
validación y publicación 
permite acortar ciclos entre 
releases, liberando una nueva 
reléase cada 2 semanas.

____
PowerPoint
Branding

��	���������������

Passenger
Accounting Sales 

+  Traffic 
+ Interline
+ Refunds

+ Fare Audit
Cargo Accounting

+ AWB Audit
+ Mail Accounting

+ Sales Data Capture

Revenue 
Accounting

Message Editing 
Special Queue 

Servicing 
Critical Flight Editing 

Revenue Integrity

Revenue 
Management

Fare Filing  and  
Distribution 

Quality Assurance 
Pricing Intelligence 

GDS Cost Audit 
ADM Dispute 
Investigation

Fare Filling & 
Distribution

Database 
Management 

Sell Failure
Schedules & 
Availability

Fares & Pricing 
Message Escalation

GDS

Crew Planning
+ Trip Generation

+ Crew leave 
+ Management 

+ Roster 
creation/distribution 

+ Accommodation 
+ Travel Planning
Crew Tracking  

+ Disruption 
Management 

+ Trips Repairs
+ Analytics

Crew 
Management

Reservations 
Customer Service 

Operations
Helpdesk
Feedback 

Management
Rate Loading  

Customer Profiling 
Loyalty Operations 

Catering Data 
Management

Hospitality

Frequent Flyer 
Admin  

Web Admin 
Helpdesk

Accounting 
Loyalty Analytics

Fraud Detection
Operations Support

Loyalty Program

Human Resources Supply Chain Customer Interaction Analytics and InsightsFinance & Accounting

Industry Expertise
About Us

Aerospace Industry
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____
Dashboard
SaaS ____

Quizz
Digital

____
Google Retargeting Banners HTML5
Digital, Animated
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Print, Digital

Legal Sector

Presupuesto de colaboración para:
Nombre de la empresa
19/08/2013

Grupo sólido con 
una facturación 

de 6 millones 
de euros anuales.

'ĞƐƟŽŶĂŵŽƐ�
servicios para más 
de 1.600 empresas.

Empresa nacional que actúa globalmente

Más de 20 años
de experiencia en
externalización de

nómina nos avalan.

Servicios
online
@

142 profesionales especialistas

¿Quiénes somos?

Posibilidad de ampliar los servicios en el 
ámbito de Recursos Humanos y Laboral.

�ŝƐĞŹĂŵŽƐ�ƚƵƐ�ƉƌŽĐĞƐŽƐ�ĐŽŶƟŐŽ�Ǉ�ŶŽƐ�ĂĚĂƉƚĂŵŽƐ�Ă�ƚƵƐ�ŶĞĐĞƐŝĚĂĚĞƐ͗�
ŝŶĨŽƌŵĞƐ�ƉĞƌƐŽŶĂůŝǌĂĚŽƐ͕�ĐŽŶƚĂďŝůŝĚĂĚ�ĂŶĂůşƟĐĂ͕͙

€

100 Servidores Virtuales
2 Backup Services

ALTA TECNOLOGÍA

ϱ�ŽĮĐŝŶĂƐ�ŝŶƚĞƌĐŽŶĞĐƚĂĚĂƐ

Seguro de responsabilidad 
civil. Sistema de Recovery System 
en 6 horas.

RESPONSABILIDAD Y
SEGURIDADTanto si necesitas suplir una baja 

temporal, como si te planteas una 
restructuración de tu 

ĚĞƉĂƌƚĂŵĞŶƚŽ�ĮŶĂŶĐŝĞƌŽ͘

OUTSOURCING CONTABLE

PROYECTO PERSONALIZADO

ESCALABILIDAD DEL SERVICIO

60 Mb Ancho de Banda
5 Vídeo Conferencias

Nuestra Diferencia

Reglas de localización de IVA, 
operaciones internacionales, 
convenios de doble imposición, 
ƚƌŝďƵƚĂĐŝſŶ�ĚĞ�ƉĞƌƐŽŶĂ�İƐŝĐĂ�
ŶŽ�ƌĞƐŝĚĞŶƚĞ͕͙

EXPERTOS EN OPERATIVA 
INTERNACIONAL

'ĞƐƚŽƌşĂ�DĞƌĐĂŶƟů
Buzón Agencia Tributaria

 

EƵĞƐƚƌŽ�
ŽďũĞƟǀŽ�ĞƐ�

proporcionar 

Servicios 
ĚĞ�'ĂƌĂŶơĂ�

Además… Podemos ofrecerte...

XX,XX€*    ·    Mensuales / Trimestrales / Anuales

*Impuestos no incluidos. Presupuesto basado en la información facilitada por el cliente y válida durante el periodo de 6 meses.

Te ofrecemos una tarifa plana  sin sorpresas, que incluye 
todos nuestros servicios sin barreras de entrada ni salida.

 
EƵĞƐƚƌŽƐ�ŚŽŶŽƌĂƌŝŽƐ�ĞŶ�EƵĞƐƚƌŽƐ�ŚŽŶŽƌĂƌŝŽƐ�ĞŶ�ůŽƐ�ƐĞƌǀŝĐŝŽƐ�ĚĞ
�ƐĞƐŽƌĂŵŝĞŶƚŽ�ĐŽŶƚĂďůĞ�Ǉ�ĚĞ�ŝŵƉƵĞƐƚŽƐ�Ǉ�ĚĞ�ĂĚŵŝŶŝƐƚƌĂĐŝſŶ�ĚĞ�ƉĞƌƐŽŶĂů͗

Honorarios

____
PowerPoint
Print 

____
Infographic 
Print, Digital
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 1. Introducción1.1 Introducción al manual �ů� ƉƌĞƐĞŶƚĞ� ŵĂŶƵĂů� ĚĞ� ŝŵĂŐĞŶ� ĐŽƌƉŽƌĂƟǀĂ�ĚŽĐƵŵĞŶƚĂ� ƚŽĚĂ� ůĂ� ŝŶĨŽƌŵĂĐŝſŶ� ƌĞůĂƟǀĂ� Ă� ůĂ�imagen y marca de Gesdocument y de GD ,ƵŵĂŶ��ĂƉŝƚĂů͕�ĞƐƚĂďůĞĐŝĞŶĚŽ�ƵŶĂƐ�ƉĂƵƚĂƐ�ĐŽŶ�Ğů�ŽďũĞƟǀŽ�ĚĞ�ƉƌĞƐĞƌǀĂƌ�Ǉ� ĨĂĐŝůŝƚĂƌ�Ğů�ďƵĞŶ�ƵƐŽ�de nuestra marca.La consistencia y homogeneidad en nuestras comunicaciones internas y con el exterior ŶŽ� ŚĂƌĄŶ� ŵĄƐ� ƋƵĞ� ƌĞĨŽƌǌĂƌ� ŶƵĞƐƚƌĂ� ĐƵůƚƵƌĂ�ĐŽƌƉŽƌĂƟǀĂ� Ǉ� ƉŽƚĞŶĐŝĂƌ� ůĂ� ǀŝƐŝďŝůŝĚĂĚ� Ğ�ŝĚĞŶƟĮĐĂĐŝſŶ� ĚĞ� ŶƵĞƐƚƌĂ� ŵĂƌĐĂ� Ăůůş� ĚŽŶĚĞ�ĞƐƚĞŵŽƐ�ƉƌĞƐĞŶƚĞƐ͘�ů� ŵĂŶƵĂů� ĚĞďĞ� ĞŶƚĞŶĚĞƌƐĞ� ĐŽŵŽ� ƵŶĂ�ƌĞĨĞƌĞŶĐŝĂ�ĚĞ�ŶŽƌŵĂƐ�ŐƌĄĮĐĂƐ͕�ƋƵĞ�ĞũĞŵƉůŝĮĐĂŶ�ůĂ� ƌĞŶŽǀĂĐŝſŶ�ĚĞ� ůĂ� ŝŵĂŐĞŶ�ĐŽƌƉŽƌĂƟǀĂ�ŐůŽďĂů͘�>ĂƐ�ůşŶĞĂƐ�ŐƌĄĮĐĂƐ�ŵĂƌĐĂĚĂƐ�ĞŶ�ĞƐƚĞ�ŵĂŶƵĂů�ƐŽŶ�ĚĞ� ŽďůŝŐĂƚŽƌŝŽ� ĐƵŵƉůŝŵŝĞŶƚŽ� ĞŶ� ůĂ� ĂƉůŝĐĂĐŝſŶ�ĚĞ� ůŽƐ� ĚŝĨĞƌĞŶƚĞƐ� ĞůĞŵĞŶƚŽƐ� ĚĞ� ůĂ� ŝĚĞŶƟĚĂĚ�ĐŽƌƉŽƌĂƟǀĂ͘�ƐƉĞƌĂŵŽƐ� ƋƵĞ� ĞƐƚĞ� ŵĂŶƵĂů� ƐĞĂ� ĚĞ� ƵƟůŝĚĂĚ�y facilite a los usuarios el conocimiento y ĂƉůŝĐĂĐŝŽŶĞƐ�ŶĞĐĞƐĂƌŝĂƐ�ƉĂƌĂ�Ğů�ďƵĞŶ�ƵƐŽ�ĚĞ� ůĂ�marca.'ƌĂĐŝĂƐ�ƉŽƌ�ůĂ�ĐŽůĂďŽƌĂĐŝſŶ�ĚĞ�ƚŽĚŽƐ͘
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2. Líneas Conceptuales

Ϯ͘ϭ�>şŶĞĂƐ�ŐƌĄĮĐĂƐ

>Ă� ĞŵƉƌĞƐĂ� ŽƉƚĂ� ƉŽƌ� ƵŶ� ĚŝƐĞŹŽ� ĚĞ� ĞƐƟůŽ�
ĮŶĂŶĐŝĞƌŽ͕� ŝŶƚĞůĞĐƚƵĂů͕� ĞůĞŐĂŶƚĞ͕� ĂƵƐƚĞƌŽ�
Ǉ� ŵŽĚĞƌŶŽ͕� ĐŽŶ� ƉƌĞĚŽŵŝŶŝŽ� ĚĞů� ĐŽůŽƌ� ĂǌƵů�
ĐŽŵďŝŶĂĚŽ�ĐŽŶ�ǀĞƌĚĞ͘�
&ŽƚŽƐ�ǀĞƌĚĞƐ�Ǉ�ĂǌƵůĞƐ͕�ĐŝĞůŽ�Ǉ�ĐĠƐƉĞĚĞ�ĞŶ�ĂƋƵĞůůŽƐ�
documentos con carácter más comercial.
>Ă� ůşŶĞĂ� ŐƌĄĮĐĂ� ƉƌŽƉƵĞƐƚĂ� ŽĨƌĞĐĞ� ƵŶĂ� ŝŵĂŐĞŶ�
ƐſůŝĚĂ� ĐŽŶ� ƵŶĂ� ƉĞƌƐŽŶĂůŝĚĂĚ� ƉƌŽƉŝĂ� ŵƵǇ�
ŵĂƌĐĂĚĂ͕� ƋƵĞ� ĞƋƵŝůŝďƌĂ� ůĂ� ŵŽĚĞƌŶŝĚĂĚ� ĐŽŶ� ůĂ�
ƚƌĂĚŝĐŝſŶ�Ǉ�ůĂ�ƐĞƌŝĞĚĂĚ�ƉƌŽƉŝĂƐ�ĚĞ�ůĂ�ƉƌŽĨĞƐŝſŶ͘
^Ğ� ĞǀŝƚĂ� Ğů� ƵƐŽ� ŝŶĚŝƐĐƌŝŵŝŶĂĚŽ� ĚĞů� ĐŽůŽƌ� Ǉ� ƐĞ�
ĚŝĨĞƌĞŶĐŝĂŶ� ĚŽƐ� ĞƐƟůŽƐ� ƉƌŝŶĐŝƉĂůĞƐ͕� ĚĞŶƚƌŽ� ĚĞ�
ƵŶĂ�ŵŝƐŵĂ� ůşŶĞĂ� ŐƌĄĮĐĂ͘� hŶ� ĞƐƟůŽ�ŵĄƐ� ƐŽďƌŝŽ�
ƉĂƌĂ�ůŽƐ�ĚŽĐƵŵĞŶƚŽƐ�ũƵƌşĚŝĐŽƐ͕�ĞǀŝƚĂŶĚŽ�Ğů�ƵƐŽ�
ĚĞ�ĨŽƚŽŐƌĂİĂƐ�Ǉ�ĐŽůŽƌĞƐ͘
z�ŽƚƌŽ�ĞƐƟůŽ�ŵĄƐ�ŐƌĄĮĐŽ͕�ƉĂƌĂ� ůŽƐ�ĚŽĐƵŵĞŶƚŽƐ�
de carácter más comercial.

Ϯ͘Ϯ��ŽůŽƌĞƐ�/ĚĞŶƟĮĐĂƟǀŽƐ

�ů� ĐŽůŽƌ� ĂǌƵů� ŝŶĚŝĐĂ� ůĂ� ĐŽŶĮĂŶǌĂ͕� ůĂ�ĮĂďŝůŝĚĂĚ� Ǉ�
ůĂ� ƌĞƐƉŽŶƐĂďŝůŝĚĂĚ͘� /ŶƐƉŝƌĂ� ƐĂďŝĚƵƌşĂ� Ǉ� ŐƌĂŶĚĞƐ�
ŝĚĞĂůĞƐ͕�ƉĞƌŽ�ƚĂŵďŝĠŶ�ĞƐ�ĐŽŶƐĞƌǀĂĚŽƌ�Ǉ�ƉƌĞǀŝƐŝ-
ďůĞ͘

�ů�ǀĞƌĚĞ�ĞƐ�ƵŶ�ĐŽůŽƌ�ĚĞů�ĐƌĞĐŝŵŝĞŶƚŽ�Ǉ�ǀŝƚĂůŝĚĂĚ͕�
ĂƐŽĐŝĂĚŽ�ĐŽŶ�ůĂ�ǀŝĚĂ�ŶƵĞǀĂ�Ǉ�ůĂ�ƌĞŶŽǀĂĐŝſŶ͘sĞƌ-
de es considerado como el color del dinero en el 
mundo occidental.

�ů�ŐƌŝƐ�ĞƐ�ƵŶ�ĐŽůŽƌ�ĂƐŽĐŝĂĚŽ�ĐŽŶ�Ğů�ƉƌĞƐƟŐŝŽ�Ǉ�ůĂ�
ƌŝƋƵĞǌĂ͘��Ɛ�ǀŝƐƚŽ�ĐŽŵŽ�ƵŶ�ĐŽůŽƌ�ƐŽĮƐƟĐĂĚŽ�ƌĞůĂ-
ĐŝŽŶĂĚŽ�ĐŽŶ�ƉƌŽƐƉĞƌŝĚĂĚ�Ǉ�ŵŽĚĞƌŶŝĚĂĚ͘�

Colores 
Ɖƌedominantes                    

Color      Pantone CMYK Z'� HEX.

�ǌƵů�ůŽŐŽ 295 100 · 81 · 33 · 190  · 56 · 107 ηϬϬϯϴϲ�

�ǌƵů  98 · 75 · 31 · 0 28 · 74 · 124 #1C4A7C

�ǌƵů�ƉĂƐƚĞl 307 85 · 33 · 14 · 0 0 · 120 · 171 ηϬϬϳϴ��

�ǌƵů�ĐŝĞůŽ�н�ĐůĂro 305 48 · 0 · 7 · 0 105 · 204 · 230 #69CC

�ǌƵů�ĐůĂro 8 · 0 · 1 · 0 224 · 241 · 248 #E0F1F8

Verde 382     28 · 0 · 97 · 0 186 · 216 · 10  # ���ϴϬ�

Verde oscuro 382 2X  39 · 1 · 100 · 0 158 · 196 · 0 #9EC400

Verde claro 10 · 0 · 20 · 0 237 · 243 · 217 #EDFD

Gris oscuro 65 · 56 · 51 · 28 88 · 88 · 90# 58585a

Gris 47 · 38 · 35 · 1 151 · 151 · 151 #979797

Gris claro 18 · 12 · 12 · 0 217 · 218 · 219 ηĚϵĚĂĚď
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ϯ͘�>ŽŐŽƟƉŽƐ

3.1 Histórico

'ĞƐĚŽĐƵŵĞŶƚ�ĞƐ�ƵŶĂ�ĞŵƉƌĞƐĂ�ĮůŝĂů�ĚĞ��ƵĂƚƌĞ-
ĐĂƐĂƐ͕�'ŽŶĕĂůǀĞƐ�WĞƌĞŝƌĂ�ƋƵĞ�ŶĂĐĞ�ĞŶ�ϭϵϴϱ͘�/Ŷŝ-
ĐŝĂůŵĞŶƚĞ�ƐĞ�ĞŶŵĂƌĐĂ�ďĂũŽ�ůĂ�ƚƵƚĞůĂ�ĚĞ�ůĂ�ĮƌŵĂ�
ĚĞ� ĂƵĚŝƚŽƌşĂ� �ƵĚŝŚŝƐƉĂŶĂ� ƉĂƌĂ� ƉĂƐĂƌ� Ăů� ƉŽĐŽ�
ƟĞŵƉŽ�Ǉ�ƉŽƌ�ŵĠƌŝƚŽƐ�ƉƌŽƉŝŽƐ�Ă�ŽƉĞƌĂƌ�ĐŽŵŽ�Įƌ-
ŵĂ� ŝŶĚĞƉĞŶĚŝĞŶƚĞ� ĐŽŶ� ƐƵƐ� ƉƌŽƉŝĂƐ� ŽĮĐŝŶĂƐ� ĚĞ�
ĂƐĞƐŽƌşĂƐ͘�>Ă�ĞŵƉƌĞƐĂ�ŚĂ� ŝĚŽ�ĂŵƉůŝĂĚŽ�ƐƵ�ƐĞŐ-
ŵĞŶƚŽ�ĚĞ�ŵĞƌĐĂĚŽ�ĚĞďŝĚŽ�Ă�ůĂ�ĚĞŵĂŶĚĂ�Ǉ�Ăŵ-
ƉůŝĂŶĚŽ�ƐƵƐ�ĞŵƉƌĞƐĂƐ�Ǉ�ůŽŐŽƐ͕�'�^�K�hD�Ed͕ �
GD HUMAN CAPITAL y GD GESTIÓN CORPORA-
TIVA. 
 

ϯ͘Ϯ��ů�>ŽŐŽƟƉŽ

>Ă�ĞǀŽůƵĐŝſŶ�ĚĞů� ůŽŐŽƟƉŽ�ĚĞ�ĐĂƌĄĐƚĞƌ�ĞůĞŐĂŶƚĞ�
Ǉ�ŐƌĂŶ�ƉĞƌƐŽŶĂůŝĚĂĚ�ƟĞŶĞ�ĐŽŵŽ�ďĂƐĞ�ůĂƐ� ůĞƚƌĂƐ�
͞'�͟� ͘��� ĐŽŶƟŶƵĂĐŝſŶ� ƐĞ�ĚĞƐĂƌƌŽůůĂŶ� ůŽƐ�ĚĞƚĂ-
ůůĞƐ�ĚĞů�ůŽŐŽƟƉŽ�Ǉ�ůĂ�ĐŽŶƐƚƌƵĐĐŝſŶ�ŐĞŽŵĠƚƌŝĐĂ�ĚĞ�
ůĂ� ǀĞƌƐŝſŶ͕� Ă�ƉĂƌƟƌ�ĚĞů� ͞'�͟�ŐĞŽŵĞƚƌŝĐĂŵĞŶƚĞ�
ƌĞĚŝƐĞŹĂĚŽ�ƐĞ�ĚĞƐĂƌƌŽůůĂŶ�Ğů�ƌĞƐƚŽ�ĚĞ�ǀĞƌƐŝŽŶĞƐ�
ĞǆŝƐƚĞŶƚĞƐ�ĚĞ�ůŽƐ�ůŽŐŽƟƉŽƐ͘
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ϯ͘ϱ��ƉůŝĐĂĐŝŽŶĞƐ͘�ŝŶĐŽƌƌĞĐƚĂƐ

>ŽƐ�ůŽŐŽƟƉŽƐ�ĚĞďĞŶ�ƐĞƌ�ŇĞǆŝďůĞƐ�Ǉ�ĂĚĂƉƚĂƌƐĞ�Ă�ŝŶĮŶŝĚĂĚ�ĚĞ�ĂƉůŝĐĂĐŝŽŶĞƐ�Ǉ�ƐŝƐƚĞŵĂƐ�ĚĞ�ǀŝƐƵĂůŝ-ǌĂĐŝſŶ�Ğ�ŝŵƉƌĞƐŝſŶ͕�ƉŽƌ�ĞůůŽ�ƐĞ�ŚĂŶ�ĐƌĞĂĚŽ�ĚŝĨĞ-ƌĞŶƚĞƐ�ǀĞƌƐŝŽŶĞƐ͕�ƋƵĞ�ŶŽ�ƉƵĞĚĞŶ�ƐĞƌ�ƵƟůŝǌĂĚĂƐ�ĚĞ�ĨŽƌŵĂ�ŝŶĚŝƐĐƌŝŵŝŶĂĚĂ͕�ǇĂ�ƋƵĞ�ŚĂŶ�ƐŝĚŽ�ĐƌĞĂ-ĚĂƐ�ƌĞƐƉŽŶĚŝĞŶĚŽ�Ă�ŶĞĐĞƐŝĚĂĚĞƐ�ŵƵǇ�ĚŝƐƟŶƚĂƐ͘

>Ă�ĂƉůŝĐĂĐŝſŶ�ĐŽƌƌĞĐƚĂ�ĚĞ�ůĂ�ǀĞƌƐŝſŶ�ĚĞů�ůŽŐŽƟƉŽ�;ĐŽůŽƌ͕ �ďůĂŶĐŽ�Ǉ�ŶĞŐƌŽ�Ǉ�ŶĞŐĂƟǀŽͿ�ĞƐ�ĚĞ�ŐƌĂŶŝŵƉŽƌƚĂŶĐŝĂ� ƉĂƌĂ� ŐĂƌĂŶƟǌĂƌ� ƵŶĂ� ǀŝƐƵĂůŝǌĂĐŝſŶ�ſƉƟŵĂ͘�WŽƌ�ĞůůŽ�ĞũĞŵƉůŝĮĐĂŵŽƐ�ĞŶ�ĞƐƚŽƐ�ĞƐƋƵĞ-ŵĂƐ�ůĂ�ǀĞƌƐŝſŶ�Ă�ƵƟůŝǌĂƌ�ƐĞŐƷŶ�Ğů�ĐŽůŽƌ�ĚĞ�ĨŽŶĚŽ͘sĞƌƐŝſŶ�ĞŶ�ŶĞŐƌŽͬŐƌŝƐ�ƉĂƌĂ�ŝŵƉƌŝŵŝƌ�Ă�ϭ�ĐŽůŽƌVersión fondo en colores claros͕�ƉĂƌĂ�ĐƵĂŶĚŽ�ůŽƐ�ĐŽ-ůŽƌĞƐ�ĚĞ�ĨŽŶĚŽ�ƐĞĂŶ�ƐƵĂǀĞƐsĞƌƐŝſŶ�ĨŽŶĚŽ�ŶĞŐƌŽ͕�ƉĂƌĂ�ĐƵĂŶĚŽ�ƐĞ�ƵƟůŝǌĞ�ƵŶ�ĨŽŶĚŽ�negro o oscurosĞƌƐŝſŶ� ƚĂŵĂŹŽ� ƌĞĚƵĐŝĚŽ͕� Ğů� ůŽŐŽ� ŶŽ� ƉƵĞĚĞ� ƚĞŶĞƌ�menos que 2cm
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GESTIÓNCORPOR ATIVA MERCANTIL
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GESTIÓNCORPO RATIVA ME RCANTI L

HUMANCAPI TAL

�ƉůŝĐĂĐŝſŶ�ĐŽƌƌĞĐƚĂ�ƐŝŶ�ĞĨĞĐƚŽƐ �ƉůŝĐĂĐŝſŶ�ĐŽƌƌĞĐƚĂ�ĚĞ�ƉŽƐŝĐŝſŶ��ƉůŝĐĂĐŝſŶ�ĐŽƌƌĞĐƚĂ�ĚĞů�ĐŽůŽƌ�Ǉ�ĐŽŶƚƌĂƐƚĞ

�ƉůŝĐĂĐŝŽŶĞƐ�/ŶĐŽƌƌĞĐƚĂƐ͘��ŽůŽƌ�Ǉ�contraste �ƉůŝĐĂĐŝŽŶĞƐ�/ŶĐŽƌƌĞĐƚĂƐ͘��ĞĨŽƌŵĂĐŝſŶ�Ǉ�ƉŽƐŝĐŝſŶ�ƉůŝĐĂĐŝŽŶĞƐ�/ŶĐŽƌƌĞĐƚĂƐ͘��ĨĞĐƚŽƐ

____
Brand Manual
Branding

Legal Sector



Isometric Icons 

ExF
lex

ExF
lex



Dark Net

Cybersecurity web levels

WEBSITE

Deep Web

Surface Web

Unencrypted or 
non-dark net. 

Content that search 
engine can !nd.

Visible web, indexed 
web, indexable web, 

lightnet

Legal
4%

Dark Web

WEBSITE

Content that is 
hidden 

intentionally

Illegal

Underbelly of 
internet

Illegal

Content that search 
engine cannot !nd

Invisible web, hidden 
web, deep net

Legal + illegal
96%

Illustration 2D


